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AGENDA

= Recent Trends in Fraud — 2022 Report to the Nations
= COVID’s Impact on Fraud

= Fraud “War Stories”

= \Ways to Mitigate the Risk
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Occupational Fraud 2022:

A REPORT TO THE NATIONS

Fo RVI S ©2022 Association of Certified Fraud Examiners, Inc.
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KEY FINDINGS
OUR STUDY COVERED: Remains at 5%

: 133 CFEs estimate that N Median Loss:
‘2’ COUNTRIES  Organizations LOSE e Decrease: $7,000
$117.000 S—

AVERAGE LOSS Average Loss per Case:

Causing total losses of more than

SSB B||_|_|[]N Increase: $274,000
DETECTION SCHEMES

Asset Misappropriation
ASSET MISAPPROPRIATION SCHEMES Still most common

are the most commaon but least costly

% of frauds were AR A ) e
@ 42 detected by tips, NI ) S 100,000 . .
which s nearly 3X as many cases s More than HALF GO edian loss Financial Statement Fraud

the next most common method of all tips came

from employees FINANCIAL STATEMENT FRAUD SCHEMES Decreased from 10%
are the least common b o5t costly .
ane { east common but most t & Medlan IOSS: $954’000

9 $593.000

e median loss
1 & |——

40
.:::: g - 28 Never Changin
' . e Email and web-based A= CORRUPTION g g

reporting BOTH surpassed was the most common scheme
telephone hotlines

F I ) W= _ in every global region
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How does occupational fraud affect organizations in different industries?

Banking and financial services
Government and public administration
Manufacturing

Health care

Energy

Retail

Insurance

Technology

Transportation and warehousing
Construction

Education

Information

Religious, charitable, or social services
Food service and hospitality

Real estate

Services (professional)

Arts, entertainment, and recreation
Agriculture, forestry, fishing, and hunting
Services (other)

Industry

Utilities
Wholesale trade
Mining
0% 2% A% 6% 8% 10% 12% 14% 16% 18% 20%
% of Cases
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How does occupational fraud affect organizations in different industries?

Real estate
Wholesale trade

Transportation and warehousing
Construction

2020 » 2022
Utilities
Manufacturing Banking and R
Mining financial services financial services

Agriculture, forestry, fishing, and hunting
Technology

Government and public administration

Py
7 Insurance MEDLAN LOSS MEDIAM LOSS
= Servi fessional 386
E ervices (professional) $1UU’D{}U ==
Services (other)
Health care
Energy

Banking and financial services

Religious, charitable, or social services
Arts, entertainment, and recreation
Retail

Information

Education

Food service and hospitality

L
=

$50,000 $100,000 $150,000 $200,000 $250,000 $300,000 $350,000 $400,000 $450,000 $500,000

Median Loss
©2022Association of Certified Fraud Examiners, Inc.

FORV/S

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.



#1- Corruption

#2- Cash on Hand INDUSTRY Cases

#3- CheCk & Payment Ejil::lm and financial 151 0%
Tampering SBEMNAICes

Check and payment

tampering
Corruption

Billing
Cash larceny
Cash on hand

=
=8
=
&
=
af

Government and public

administration = 2'?_'5 Ak

Manufacturing 194 E 5% 9% 1%

Health care 130 R0 6% 8% 8%

=
=

Energy 97 24% 9% B% 8%
Retail 91 19% 10% 9% 9%
Insurance Bd PGS 9% 8% 10%

Technology 84 2% 6% 10% 6%

Transportation and
warehousing

82 20% 9% 15% 4%
Construction 78 24% 8% 10% 14%

Education 69 9% 12% 12%

Information 60 15% 5% 5% 8%
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LENGTH OF siting | I 10N
SCHEMES [Cher:kandpaymenttampering e 18 MONTHS ]
i 18 MONTHS
Expense reimbursements | EEG—D
o 18 MONTHS
Financial statement fraud | [
18 MONTHS
Payroll | D
skimming | D 16 MONTHS
14 MONTHS
Cash larceny | G
Cash on hand | D 2 MONTES
- 12 MONTHS
comuption | D
Noncash | G !
Register disbursements | D 12 MONTHS

©2022 Association of Certified
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WHAT HAS THE PANDEMIC
DONE TO FRAUD?

(AND WHERE DO WE GO FROM HERE?)

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.




CHANGE IN THE AMOUNT OF FRAUD UNCOVERED?

O%

Qo Lo 20

Significantly

more fraud

less fraud

Over 50%

36%

About the same
level of fraud

31%

Slightly

more fraud

FO

Source: The Next Normal: Preparing for a Post Pandemic Fraud Landscape, ACFE, Grant Thornton




More Statistics on COVID

o'

(yo of organizations have

uncovered more fraud
since the onset of the pandemic

(yo expect the level of fraud
impacting their organizations to
increase over the next year

Shifts in business operations and

changing consumer behaviors
are the top two risk factors

expected to impact the fraud risk
landscape in the coming year

FO

The Next Normal: Preparing for a Post Pandemic Fraud Landscape, ACFE, Grant Thornton




JOB
UNCERTAINTY

DURING COVID

©2022 Association of Certified
Fraud Examiners, Inc.

tent and Trademark Office.

DID JOB UNCERTAINTY DURING
COVID CONTRIBUTE TO FRAUD?

These five HR-related issues all involve a fraudster’s job
or compensation security. All five increased in 2022

Fear of job loss

N

Denied raise or promotion

Imeoduntary cut in hours

) - * Although all cases in our study were
- investigated in 20202021, some of the
_ F frauds may have predated COVID.




THE FRAUD TRIANGLE

Perceived_ Perceived
pressure facing opportunity to
individual

commit fraud

Person’s rationalization or integrity

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office
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TO WHAT EXTENT DID PANDEMIC-RELATED FACTORS
CONTRIBUTE TO OCCUPATIONAL FRAUDS?

Organizational staffing changes 12% 16% 14% K8%

Operational process changes 12% 14% 13% 60%

Internal control changes 13% 14% 12% 61%

Changes to strategic priorities 10% 12% 12% 6%

Technology challenges 9% 1% 10% 69%

Changes to anti-fraud program g% 1% 11% 70%

7 )

@MW Significant factor @M Moderate factor @ Slight factor ] Not a factor

),
)
)
Shift to remote work (@11 g [IGR 62% )
)
)
)

Supply chain disruptions

©2022 Association f Certified Fraud Examiners, Inc.




FRAUD RISK FACTORS SINCE ONSET OF THE PANDEMIC

Shift in business operations

Shift in consumer behavior

Changes in regulations/ 21,
regulatory environment
Supply chain disruptions 20%
Stimulus programs 199
Third- and fourth-party
relationships 18%
O% 10%

Significant
'|mpqctf|'nﬂuence

FORV/S

Source: The Next Normal: Preparing
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Moderate
im pc:ct-"'i nfluence

for a Post Pandemic Fraud Landscap

39%

28%

28%

26%

20% 0% 40% S50% 60%

impc:c‘b"'inﬂuence

e, ACFE, Grant Thornton

70%

Slight No

impqob""lnﬂuenoe

80%

19%

22%

27%

20%

Q0%

100%




2% Eg

EXPECTED Wil 4
59

2% in o

CHANGE IN | dentity crime 4o 23y, |2%
FRAUD RISKS 3

VER NEXT Unemployment fraud 37% 25% |1% i
0
O 2% o %
12 MONTHS Poyment fojd 2 SO S
2%
Frauds by vendors and sellers 23% 27% 2%
i)
2% 2
Health care fraud 32% 30% 1% =
0
2% =
Insurance fraud 28y 32% 1%
2%
Loan and bank fraud 249, 36% 2
©
5]
2% :‘%E
Bankruptey fraud 23% 40% |2% 5] E

o
£

Employee embezzlement o 7% I3%
Bribery and corruption 17% 42% |2%

Financial statement fraud

Significant
incredse

Source: The Next Normal: Preparing for
a Post Pandemic Fraud Landscape,
ACFE, Grant Thornton




HOW BUSINESS ARE REACTING
of organizations increased their budget for

0
38 /0 anti-fraud technology

for fiscal year 2021, making this the most common
area for increased investment within anti-fraud programs

of orgahizations have already implemented

More (yo one or more changes to their
anti-fraud programs
in response to the pandemic

Technological challenges are expected to affect
an increasing number of organizations” anti-fraud programs

The most common pandemic-related
challenges facing anti-fraud programs
are changes to investigative processes
and changes in the control/operating
environment

FO

The Next Normal: Preparing for a Post Pandemic Fraud Landscape, ACFE, Grant Thornton
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BUSINESSES ARE INVESTING MORE IN ANTI-FRAUD

Budgets for fiscal year 2021 compared to pre-pandemic years llBudgets for fiscal year 2022 compared to 2021

7% Q% 6% 5% 6% 3%
100% Significant 8% 12% 7% 6% 8% 6%
increase
0% 21 23
0 23% % % o %
80% 2o% 29y, 2o 29% 30%
Slight
/0% increase
L7
60%
b0% 51% Remain about
h b 50%
L0 Bl 479 oLy, 60 the same 55% Blyo, 49
30 17 47 % L5y
o %
Slight
20% decrease
10%

— — _ — — S — — — — —
W% 6% 8% Qs 22 decrecse b % 10%
Overall budget Budget for Use of Level of Budget for Budget for
for anti-fraud anti-fraud fraud-related anti-fraud anti-fraud travel for Overc:ll_budget BUd_QEt for Use of Lex_.'el of B“d_QEt for Budgst for
roaram technolo consultants or staffin trainina and antifraud staff for anti-fraud anti-fraud fraud-related anti-fraud ant-fraud travel for
prog 9y other external g rofessgionul program technology consultants or staffing training and anti-fraud staff
resOUrees cﬁlevelo ment other external professional
P resources development

Source: The Next Normal: Preparing for a Post Pandemic Fraud Landscape, ACFE, Grant Thornton
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Budgets for fiscal year 2022 compared to 2021

CLOSER LOOK

100% 7 6
% Yo
AT ANTI-FRAUD o 12% o Significant
INVESTMENTS [0
a 0
80% 2% Ak 30%
35% 32% Slight
70% . increase
60%
Remain abol
50% the same
95% L
H0% Sk, 4O
47 45 “
Slight
30% decrease
20%
0 1% Sianit
ignificant
& 7% T% 8% 8, 8% . decrease
Oy — — ——— —
3% 3 0% 3% 0% 10%
Overall budget Budget for Use of Level of Budget for Budget for
for anti-fraud anti-fraud fraud-related anti-fraud anti-fraud travel for
program technology consultants or staffing training and anti-fraud staff
. . : other external professional
Source: The Next Normal: Preparing for reSOUrces development

a Post Pandemic Fraud Landscape,
ACFE, Grant Thornton tent and Trademark Office.




FRAUD RISK FACTORS EXPECTED IN NEXT 12 MONTHS

Shift in business operations 24% 15%
Shift in consumer behavior 27% 23% 15%
Changes in regulations/ /0 0
regulatory environment 22% 7% 17%
Supply chain disruptions 16% 20% 30% 28% 26%
Stimulus programs 16% 19% 289, 27% 29°%
Third- and fourth-party o
relationships 17% 18% k% 28% 21%
0% 10% 20% 30% L4O% BO0% 60% 70% 80% Q0%
Significant Slight No

Moderate
impact/influence

for a Post Pandemic Fraud Landscape

impact/influence impact/influence impact/influence

FORV/S

Source: The Next Normal: Preparing ACFE, Grant Thornton
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Which One Looks Suspicious?

A >

F

$3 million $4.6 il

8 4
ion

$3 1 million
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Profile of Fraud Perpetrator

= No prior criminal history (5%)

= Well liked by co-workers

= Likes to give gifts/compulsive shopper
= Gambling problems not unusual

= Long-term employee

» Rationalizes, starts small or “borrows”

= Lifestyle clues

l ‘lbt) L ! ; \! ‘! ‘in;
FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.




8 KEY WARNING SIGNS

OF ALL FRAUDSTERS
displayed at least one

BEHAVIORAL
RED FLAG

R

A
39

Living beyond
means

29

Financial
difficulties

Unusually close
association with
VEnNOOr CUStomer

These are the 8 most common behavioral clues

@ G
Al 13

Control issues,
unwillingness
10 share duties

®  of occupational fraud. At least one of these
red flags was observed in 76% of all cases.

"y
10

12 11

FORV/S

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.

Irritability, Bullying or Divorcefamily “Wheeler-dealer™
Suspiciousness, intimidation problems attitude
or defensiveness
LIVING BEYOND MEANS o p—
@ @
- Fraudsters living beyond their means has been the
50 ! most common red flag in every study since 2008.
40 . E Living beyond means
E Financial difficulties
" : Unusually close association
2'] ! with vendor/customer
E Control issues, unwillingness
o to share duties
o Irritability, suspiciousness,
' or defensiveness
-IUL_ E Bullying or intimidation®
: Divorce/family problems
n__'. 1 “Wheeler-dealer” attitude

08 10 12 4 '16 "8 20 ‘22

* "Bullying or intimidation” was incleded as an option in our survey beginning in 2014 and was asked in a separate question prior to 2022.
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PERPETRATORS

Owners/executives committed Nearly half of all occupational frauds
only 23% of uc[uEﬂtmnal HETT came from these four departments:

but thE],r {auaed the largest losses
. Operations ]EL

I . .Eu:::nunﬁng 12%

ul| Executive/upper 11* W
mﬂnﬂgement

Sales 11"

displayed
BEHAVIORAL RED
FLAGS of fraud

85 - Ir=|ur ters Or‘l|y Blll.-ﬁ

of perpetrators had a
prior fraud conviction

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.



HOW DOES THE PERPETRATOR'S LEVEL OF AUTHORITY RELATE
More perpetrators are in roles with T0 OCCUPATIONAL FRAUD IN THE UNITED STATES AND CANADA?

HIGHER LEVELS
OF AUTHORITY

331,000

06%

Manager/executive/owner 122,000

2012 2014 2016 2018 2020 2022 $50,000

RED FLAGS IN THE C-SUITE Employee  Manager o oriil

These 5 red flags were much more common among owner/executives

I /3"
I g

I 10

Bullying or intimidation I 12%

17
Control issues g* ) Ve ass
%
13 F..--__.--:,_'- £t

"Wheeler-dealer” attitude 5%
I 11

X Sive preseure from I 3¥

I Owner/executive
i Non-Owner/executive




HOW DO PERPETRATORS CONCEAL THEIR FRAUDS?

Examining the methods fraudsters use to conceal their crimes can assist organizations
in more effectively detecting and preventing similar schemes moving forsard. New Category

in 2022

TOP 5 CONCEALMENT METHODS USED BY FRAUDSTERS

00006

39% 3% 8% 5% 3

Created fraudulent Altered physical Created fraudulent Altered electronic Destroyed or withheld
physical decuments documents electronic documents documents or files physical documents
or files

] 2’“ of cases did not involve any attempts to conceal the fraud

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.



CONCEALMENT BY POSITION

4 8 U

| lj» of executive-level perpetrators

e’ DESTROYED evidence.

1%
of managers CREATED
fraudulent evidence.

] 2% of cases did not involve any attempts to conceal the fraud

EVIDENCE

D OF CASES involved D OF CASES involved concealment
5 7 / [j the creation of 3 8 / [j methods affecting BOTH physical
fraudulent evidence and electronic evidence.

Created £ Both physical and

fraudulent evidence _ o electronic evidence - 36"

vy D | semconec [ 2>
Deleted or : Physical evidence

FO RVIS destroyed evidence - 2 Y . 18

a \ g ~ ., P~ ' g

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.



MEN are perpetrating an
INCREASING percentage of
FRAUDS, but the gap in

LOSSES has NARROWED.

FORV/S

o~

Median loss

N
: . 125,000
891, I]I]II.__‘ ' 1_‘ f."‘I[][]un[]
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of perpetrators were of cases were referred to of cases referred to law enforcement of organizations that didn't refer cases to law
terminated by their employers law enforcement resulted in a conviction enforcement cited internal discipline as the reason

CRIMINAL REFERRALS

Fewer organizations
are pursuing

CRIMINAL
PROSECUTION,

but more are taking

CIVIL ACTION

against the perpetrator.

M
5 e of cases resulted in CRIMINAL REFERRAL

MEDIAN LOSS inthese cases: $9()() (J()()
E—

Pleaded guilty/no contest

@ Criminal action ~ @=uEE® Civil action ——) 2%

Convicted at trial

1%

Declined prosecution

20 A Aol P~ aortifiod - Mo =
FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.



DETECTION

©2022 Association of Certified
Fraud Examiners, Inc.

r/Trp

D
\

Internal audit

Management review

Document examination

By accident

Account reconciliation

Automated transaction/data monitoring

External audit

Surveillance/monitoring

Notification by law enforcement

0 2
:onfession 1%
Other

1%

Organizations with hotlines are more
likely to detect fraud BY TIP

With [/ Without
hotlines I hotlines

Percent of cases detected by tip




-

By accident

J e '
20 MONTHS /

External audit

DETECTION
METHOD

Notiflcation by law enforcement

Confession

ORGANIZATIONS WITHOUT HOTLINES ARE 3.5X MORE LIKELY

to discover fraud through an external audit and nearly 2X more likely by accident

ﬁ External audit By accident
" g

Surveillance/monitoring . Potentially active or
passive detection method

©2022 Association of Certified Active detection method
Fraud Examiners, Inc. A Automated transaction/data monitoring




/0%,

VICTIM

ORGANIZATIONS
had hotlines

HOTLINES

Fraud losses were

2X HIGHER =

at organizations without hotlines

$100,000
$200,000

Organizations with hotlines
likely to detect fraud B

Slnce 2012 the percent of tips made through

LARGE ORGANIZATIONS are espeually ASED DRAMATICALLY
likely to detect occupational fraud by tip F8%
With
hotlines 47% 31 ‘33.%

Percent of cases detecte

100+ employees

©2022 Association of Certified
Fraud Examiners, Inc.

<100 employees

Cases

by tip

------

2018 2020 2022




HOTLINES

HOW
REPORTED

©2022 Association of Certified
Fraud Examiners, Inc.

Telephone hotline

Email

Web-based/online form

Mailed letter/form

Other

Fax

‘Ea}__

?

16%

12%

2016

2018

2020

2022



WITHOUT A
HOTLINE

WHERE
REPORTED

©2022 Association of Certified
Fraud Examiners, Inc.

Direct supervisor

tent and Trademark Office.

Executive )
g Lk
Internal audit )
S 1z
Fraud investigation team _
12%
Other
. S
Board or audit committee
o &
Owner
co &
Coworker
L &
[ Law enforcement or regulator g%
Human resources
o >
In-house counsel %
External audit )
1%




F1G. 86 WHAT ANTI-FRAUD CONTROLS ARE THE MOST COMMON
IN THE UNITED STATES AND CANADA?

Control Percent of cases

Passive  Code of conduct 74%

OTH E R ANTI - Medium  External audit of financial statements 12%

F RAU D Passive Employee support programs 66%

Active Internal audit department 66%
M EAS U RES Medium Management certification of financial statements 65%
Medium  External audit of internal controls over financial reporting 63%
Medium  Hotline 63%
Active Management review 63%
Passive Independent audit committee 56%
Passive Fraud training for employees 55%
Passive Fraud training for managers/executives 55%
Passive Anti-fraud policy 51%
Active Proactive data monitoring/analysis 43%
Active Formal fraud risk assessments 42%
Active Dedicated fraud department, function, or team 41%
Active Surprise audits 35%
Medium  Job rotation/mandatory vacation 20%
Passive Rewards for whistleblowers 14%

©2022 Association of Certified
Fraud Examiners, Inc.

tent and Trademark Office.



Other Real Examples

FORV/S
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How Can You Catch This?

= Compare carbon copy deposit slip to
cleared deposit slip from bank
statement

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.
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How YOU Could Catch This

= Compare tiny check images to general ledger listing of checks
* |s check there?
» Payee the same?

« Amount the same? ol ... =
T eks  vime e
oy RODORGOO0NN -5 OO0

5 &0 Tr | 187 § 108 80 T=L]

.y "C_F‘:'f':.'fli'..-i.{{r:-:'.'." o = P il

ety | . \‘ o -::1.1 | m .
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Actual Lapping tracking sheet from Hospital investigation

FORV/S
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CONSIDER A/R COMPLAINT CALLS

A/R Clerk or A/R Manager is assigned to take
complaint calls

* i.e. Why am | getting an invoice if I've already
paid?

Provided the ability to cover up issues

CHANGE who receives these calls

 Look into it without A/R’s assistance

MONITOR/LOG these calls.
 Pattern?
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DATA ANALYTICS
BASICS

FORV/S




Definitions
Big Data

Information of extreme size, diversity and complexity.

- Gartner, Inc.

Source: http://www.gartner.com/technology/topics/big-data.jsp

Data Analytics

...processes and activities designed to obtain and evaluate data
to extract useful information and answer strategic
questions...

FORVIS is a trademark of FORVIS, LLP, registration of which is pending with the U.S. Patent and Trademark Office.




Summary of Categories

Round Hundred
Dollar
Transactions

Transactions at
Merchants of
Interest

Total
Transactions

Weekend
Transactions

Transaction Categorical Transactions

Count Hits

Holiday
Transactions with Keywords

Potential Split Transactions
Transactions on PTO

Sales Representative 1,239,885.17 16,131 6 52 215 178 - 81 21 1,463
Vice President Sales 564,654.06 4,112 6 15 7 62 - 13 4 459
Technical Sales Rep 524,032.93 5,504 6 19 61 34 - 40 2 587
Business Unit Manager 495,998.25 5,001 6 16 10 79 - 12 2 454
Customer Senice Rep 270,665.16 3,272 6 13 3 56 - 22 1 300
Executive Vice President 263,505.40 1,724 6 14 7 31 - 2 7 189
Regional Vice President 223,448.47 1,819 6 5 59 11 - 15 2 178
VP Operations 194,824.17 1,433 6 11 1 7 - 5 1 181
Print Production Manager 190,866.42 2,310 6 9 4 19 - 10 2 185
General Manager 156,892.40 1,915 6 5 21 4 - 23 2 215
Plant Manager 101,922.90 1,324 6 2 5 6 - 15 2 141
Production Manager 87,231.55 949 6 1 12 3 - 13 5 72
n/a 406,902.25 3,704 5 10 20 75 - - 2 316
Sales Division Manager 297,656.65 2,470 5 10 3 31 - 3 - 217
Operations Manager 106,736.03 1,221 5 4 5 20 - 7 - 106
IT Manager 100,892.16 759 5 2 5 29 - 2 - 132
Finance Manager 79,946.48 507 5 1 - 7 - 1 4 39
Chief Financial Officer 77,086.00 317 5 1 15 1 - 1 - 27
CEO & President 72,371.44 433 5 6 5 1 - 1 - 60
Business Development Mgr 64,449.41 803 5 1 3 15 - - 1 58
Quality Control Manager 50,332.81 634 5 1 - 7 - 5 1 42
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TEXTUAL ANALYTICS
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Relationship
Mapping

Tone
Detection

Textual

Analytics

Digital
Forensics

Topic
Mapping
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Named Entity
Extraction

Predictive
Coding
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Growth and Types of Unstructured
Data
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We are...
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Topic Maps and Themes

“Normal” Finance Department Financial Statement Fraud
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Tone Detection Case Study
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Tone Detection Case Study

Evasiveness
Vagueness
Tension,
Nervousness

Harold lohn Brian Wayne Milton
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Thank you!

forvis.com

The information set forth in this presentation contains the analysis and conclusions of the author(s) based upon his/her/their research and analysis of industry information and legal authorities. Such analysis Fo R VI S
and conclusions should not be deemed opinions or conclusions by FORVIS or the author(s) as to any individual situation as situations are fact specific. The reader should perform its own analysis and form
its own conclusions regarding any specific situation. Further, the author(s) conclusions may be revised without notice with or without changes in industry information and legal authorities.

FORVIS has been registered in the U.S. Patent and Trademark Office, which registration is pending.
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